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QOverview and Timeline

In response to the events outlined in the timetable provided below, Colorado Preservation, Inc.
(CPT) agrees to conduct a cause-related marketing campai raise $8 million to be distributed to
the State for the exclusive purpose of restoring the Cologi chouse Capitol Dome as
authorized by SB-10-192 and HB-10-1402. :

i

The 3 segments of funding are defined as follows to hg clarify discussion:

A. Part 1 = $4,000,000 derived from the State Histo¥igal Fund , July 2010
B. Part 2 = $4,000,000 Share in théigare Colorado’s
30, 2011 5

Public Aware
2009), and will

Inc., CPI will develop, condictdrigipay for the expenses of the proposed Children’s Campaign
and the Public Gift Campaign (the gift campaigns). CPI will not earn an administrative fee for the gift
campaign portions of the Campaign.

In Part Three (July 1, 2011 to campaign termination on July 1, 2012), Colorado Preservation, Inc.
will initiate the proposed Children’s Campaign and the Public Gift Campaign. The cost to
Colorado Preservation, Inc. of the gift campaigns will not be less than 7% of CPI’s gross
administrative fee. The revenue generated by the marketing campaigns in Part Two will determined
the scope of the gift campaigns; e.g. if we raise §4 million during Part Two, we will be able to
launch the gift campaigns based on a “not less than budget” of $42,000. In this regard, 2 proposal
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outlining the scope and details of the gift campaigns will be presented to CBAC/CIDC for approval
on or before May 1, 2011.

Reporang
As required by House Bill 10-1402, Colorado Preservation, Inc. “shall submit guarterly reports to the

Capital Development Committee and the Department of Personnel on the status of the fund-raising efforts and the
amount of moneys raised, including any interest earned on the moneys and the amount and type of in-kind gifts and
donations.” House Bill 10-1402, Section 1 (6}(2)(I). The fitst such report will be delivered at the end of
the 2010 calendar fiscal year fourth quarter; i.e. by December 30, 2010.

Colorado Preservation, Inc. will request that it be included on the agenda of each CBAC meeting
beginning in September 2010 so that it may repott on in gress for the Campaign. In
additional Colorado Preservation, Inc. will gladly be available to féport to CBAC, CDDC, the office of
the State Architect, the Department of Personnel upoiireasonable request, and/or any such sub-
committee as might be created by these entities.

Transfer of Funds

As required by House Bill 10-1402, Sect
coordinated a plan for the transfer of fun
agreement, CP1 shall transfer all funds an
State on June 1, 2011 and June 1, 2012.

0 1 (6)(3)(111) Slotado Preservation, Ine, has already

Campaign Percentage

to for additl@nal transfers \ frofiies from the statewide
Colorado Preservatlon Ind”g”to raise 100% of the second
fition via ﬂa“%maxketmg campaigns ptior to June 1,

million) Vlar e marketing campaigns. xe«g
$400,000, or e percent of the §8 nuﬂion\t%%g.

additional revenue gi
of Personal on July 2, 2
law,

be credit t%?the Capitol Dome Restoration Trust Fund as required by

Freguently Asked Questions

Q1. HB-10-1402 contains little information about legislative oversight for the
Campaign beyond reporting and the transfer of funds. What role, if any, does the CBAC foresee

itself playing on an on-going basis?

A. This is a question that the committee will need to answer. CPI will be bappy to comply with any system
that is proposed by the commiitee that does not canse excessive delay for a sponsor fo support the Canpaign.
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Q2. If a visitor to the Capitol exptesses interest in making a donation, should the tour guides refer
the visitor to CP1?

A If it is permissible the Capitol should be equipped with ""donation boxes” for anonymous individual gifts
of cash and checks. All donations must be credited by the Treasurer o the Capitol Dome Restoration Trust
Fund.

Q3. Will CPI be prepated to accept individual donations?

A. Yes, CPI has been equipped since last Angnst to accept on-line and by-mail contributions which are
deposited into the restricted Dome Acconnt currently held by Colorado Business Bank. This is done via the
CPI website, and upon approval of the plan, an mdcpmdeﬂf Sabﬂre in the Care Colorado website will be
lannched. CPI acknowledges all donations in writing an maintains a database of donors so that they may be
appropriately recognized. As a 5071(c)(3) non-profit ization, all financial information of the
organization is publically available and is annnally indgpendently andited by an accounting firm.

Campazgﬁ elements of the. This revenue will e d
campaigns will be much pore successful when apf o

the Corporate Campaign-W iatioh
resonrces and usefpen where b
been granted lo/yaise.

304. 3 @J that the CDC is anthorized to ..."approve a
"de.r canse [az‘ed marketing and may inciude ontreach

pent and to the Y2t Z{c " e we cortainly want conduet the public gift
caled to matcff ;;be arount of funding available to implement them.

determine who is best eqmpl‘f;e st a sponsorship.

Q6. Are all expenses of the Campaign paid from CPI's 15 percent administrative fee?
A Yer.

Q7. Have expenses related to Creative Strategies Group's services and the development of the
corporate sponsorship and public awareness campaign been paid from the $50,000 gift from
AngloGold/Ashantl North America?




CDC Draft for Review Prepared by: Colorado Preservation, Inc. August 2, 2010

A. Yes. AngloGoldf Ashanti North America feels very strongly in their corporate commitment to this
important life-safety issue at the Capitol, Their 850K gift was made to CPI specifically to enable CPI to
retain the services of a marketing expert. To-date CPI has expended approximately 20% of the gifft.

Q8. How is the administrative fee paid? Is it withheld from the amounts transferred to the state on
June 1, 2011, and June 1, 2012?

A Yes.
Q9. The Corporate Partnetship Opportunities document lists as a typical sponsorship benefit

"hospitality and limited-edition merchandise rights for client and staff entertainment and the
opportunity for business-to-business networking." Wha his entail?

A. This is intentionally broadly stated. Fach sponsoring. corparation will want to incorporate the approved
basic elements of the Campaign into their specific markesing and public relations efforts, and wtilize them to
maximize their bengfit to their corporate goals. As a hypathetical example, Corporation A night hold a
benefit golf tournament to help publicize its support of the cargpaign at which golf balls imprinted with the
Sbare in rbe Care Co]orado frﬁde ark might be provided, A1t no tzr;ze s it afztzapated that a sponsor

7 might want to create a specific
Shartners zﬁd[ most lz/éeﬁ: use sponsorships of the Campaign
‘a’ pramoz‘zoﬂa[ gamgmmy by mc/z:dm(g the laga cmd

. The corpora )

involverment in a

Q12. The document states that the logo and moniker may not be used as a commercial endorsement
without "express written permission.” Who does the committee believe should grant this permission
— the CDC, the committee, CPI?

A. CPI will report to the CBACS CDC, or a subcommittee thereof, each time a sponsor bas been signed up
Jor the campaign and has made its sponsorship pledge. We suggest that at this point approval of the sponsor
by CBAC/ CDC, or a subcommittee thereof, should indicate that "express written permission” has been
granted to the sponsor.

Q13. What is meant by the language promising opportunities to interact with government leaders?

4
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A. Interaction is defined as attending Campaign events to which government laders have also been invited.
We sincerely hape that both sponsors and government leaders will want fo attend such events. Opportunities to
lobby government leaders are not and will never be promised to sponsors of the Campaign.

Q13. Does the committee wish to consider including a tequirement for final review and approval of
advertisements by a member of the committee, the CDC, ot the Executive Committee of the

Legislative Council?

A. Please note that there conld easily be hundreds of advertisements and pieces of marketing collateral
assoctated with the Campaign. It would be very burdensome for a committee to review and approve each one.
The parpose of the Share in the Care Campaign S ponsorsh gy is 2o outline any restrictions so that
sponsors can be aware of them prior fo creating any adggiising or promatzon that affiliates their corporation

with the Campaign.

Q14. Does the Share in the Care Campaign Sponsorship Policy explicitly state that advertisements shall
not create an impression that the State of Colorado is sanctioning or promoting a particular product
or business? ~

A Yes.

A. Yes. The 5‘.&“
placed on the. 5671’??? ‘
g}% %Tbe sign

er and asks Colorado Preservation, Inc. (CPI) if it would consider
timated $12 million required for the restoration.

e  SHF withdrawals its §
leading a campaign to rais

July 1e:
» CPI Executive Committee permits the organization to express its interest in leading the campaign to
the Capitol Building Advisory Committee (CBAC).

July 17:

e The CBAC moves to take to the Capital Development Committee {CDC) an application for
Colorado's Most Endangered Places designation priot to the August 1, 2009, deadline for such application,
and further moved to recommend to the CDC that Colorado Preservation, Inc., be allowed to start
fundraising for dome renovation.
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*  The motion passed without objection.

July 28:
¢ CDC moves to allow the Capitol Building Advisory Committee to asstst Colorado Preservation, Inc.
in the development of a public-private fund-raising campaign to finance the restoration of the State
Capitol Dome and give the CBAC Committee permission to apply for the 2070 Colorads’s Most
Endangered Places Lisrt on behalf of the State Capitol Dome.

e The motion passed on a vote of 5-0-1.

December 19:

®  (PI secures a gift of $50,000 from AngloGold/Ashant Notth America to enable it to engage the
services of Denver-based marketing specialist, Creative Strategles Group, to act as consultant and
co-developer with CPI of a cause-marketing campa;lg%}bas“éaﬁm_l best practices used to restore both
the Statue of Liberty and the Washington Monumént.

®  The cause-related marketing approach is selected by CPI in order to minimize any competition with
the capital campaign for the new Colorado State History Museum, for which the Colorade Historical
Society had contracted the professional fundraisingsetyices of Alexander-Haas, Inc. of Atlanta,
Georgia.

February 4, 2010:

*  Capitol Dome is officially announced CPI's 2010

¢ CBAC movesghati itte idrite dome renovation proposal
as presented. :

Restotation Trust Fund for repaits to’

ke

iratis

statewide grant prograni be érred in each of the next three fiscal years for repaits to the State
Capitol Dome.

e  House Bill 1402 authorizes a private, nonprofit, statewide historic preservation organization to raise

funds for crucial dome repairs using cause marketing, a children's campaign, 2 public campaign, gifts,

and/or grants.

June 3:
¢  The Board of Directors of History Colorado (The Colorado Historical Society) votes to reduce the
number of 2010 State Historical Fund grant rounds from two to one in order to accommodate the $4
million removed from the statewide grant program by SB-10-192.

June 7-8:
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e  CPI meets with State Architect and members of the Department of Personnel to discuss schedule for
transfer of donations from CPI to the State.

e  OnJune 8, CPI, Department of Personnel and State Architect meet with Colorado Legislative
Council to review components fot the Share in the Care Colorado Campaign Plan.

July 23:
e CPI will appear before the CBAC to present the Share in the Care Colorado Campaign Plan for
review and approval.

August 2:
¢ CBAC will appear before the CDC with CPI to request approval of the Share in the Care Colorado
Carmpaign Plan. :

»  Pending any required revisions to the Plan, CPT will e fully atithorized and free to initiate the Share
in the Care Colorado Campaign Pl_an.
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iN THE CARE

COLDRADO

Corporate Partnership portuniﬁes

A Cause for Concern.

building and its occupiants 1 nearly fen-pound

chunk of cast iron fell fror & . which prompted work

crews to install netting in order to catch falling debris. The cumrent econcmic crisis
seriously hampered the ability of the State to fund the needed repairs estimated to
reach $12 milion. As a result, the Dome’s condition continues to deteriorate. The same
architectural team concluded by writing, “The entire Dome will require extensive work
to repdair current damage and preserve the feature for future generations. This work is
time sensitive because the rate of decay is increasing with each passing winter.”

© Colorado Preservation, Inc.; Share in the Care Colorado — Corporate Partnership Opportunities
Page 1
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Preserving our History. Assuring Our Legacy.

Colorado Preservation, Inc. (CPl) is Colorado’s only nationally honored, private,
nonprofit, statewide, historic preservation organization. Founded in 1984, the
rmission of the organization is to provide assistance in historic preservation to
communities in Colorado through a statewide.n ’rwork of information,
education, training, expertise, and advoca -

ee, the official body that oversees
Dome to "Colorado's Most
afion with CPI fo craft funding

In 2010, the Capitol Building Advisory Com
the Statehouse and its grounds, nominated th
Endangered Places List,” and began a conv

on historical preced ;
e the oppor’rum%;o ;
en

© Colorado Preservaiion, Inc.; Share in the Care Colorado —~ Corporate Partnership Opportunities
Page 2
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Share in the Care Colorado.

Share in the Care Colorado is the name of CPI's two-year,
statewide campaign to educate and invigorate the
public, from school children to senior citizens, about our
shared heritage as Coloradans through our collective
preservation of the Statehouse Dome. This initiative has
four separate but impo omponents:

IN THE CARE

COLORADO

“+ Public Awareness Campaign (Through:media partnerships, public relations
efforts, strategic partnerships cmd spe vents, raise awareness and
d ifs partners)

< Corporate Partners Program (Gogner
cause markedl )

% Children’ ign:({E ) “olorado’s school children in
room curriculum allied with

onations from the public at large through
ng:web initiatives such as “*Adopt a Bolt” fo a
Sail point-of-sale program)

7
o

“Dollars for the Do

- e — T ™
© Colorado Preservation, Inc.; Share in the Care Colorade - Corporate Partnership Opportunities

Page 3
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Corporate Partners Program.

Blending Cause Marketing and Corporate Social Responsibility

The Corporate Partners Program for the Share in the Care Colorado campaign
has been designed around best practices utilized for the 1983 cause-related
marketfing campdign to restore the Statue of Liberty and the more recent
corporately funded restoration of the Washington Monument.

It provides corporate partners the opportunity to achieve their marketing and
communications objectives through the provis hof tangible rights and benefits
ranging from corporate social responsibility @nd publ:i:'c relations exposure to the
opportunity to create tfransactional donati through purchase programs.
Based upon the level of involvement, typicalisponsorship benefits include:

> Licensing rights to Share in the Care Colorad
k.

» Exclusive presentation rights to"
product tie-in or special event

(Two at $1,000,000 investment level)

v Associate Partners (Eight at $500,000 investment level)

v' Supporting Pariners (Twelve at $100,000 investment level)

v Confributing Pariners (Twenty at $50,000 investment level)

v Sustaining Partners {Twenty-five at $25,000 investment level)
v" Corporate Partners {Seventy-five at $10,000 investment level)

© Colorado Preservation, Inc.; Share in the Care Colorado ~ Corporate Parinership Opporfunities
Page 4
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Thank You for Your Consideration.

We appreciate your review of this general opportunity outline for
Share in the Care Colorado.

Based upon your ievel of interest as well as the specific marketing and
communications objectives to be achieved through your participation, we will
prepare a detailed proposal for presentation and consideration.

Eor more information on Share in the Care Colorado, or to schedule a discussion
on how you might benefit from this statewid ampaign, please contact:

Bruce L. Erley, APR, CFEE
President & CEO
reative Sirategies Group
T1880 Upham Street; Suite F

James Hare
Executive Director
Colorado Preservation, Inc:
2100 Downing St.
Denver, Co 80205

(303) 55848181
{303) 438-5613 - Fax
jhare@coloradopre o1 berley@esgsponsorship.com
www .coloradopres Www.csd-sponsorship.com

(303) 893

ﬁ
© Colorado Preservation, Inc.; Share in the Care Colorado — Corporate Partnership Opporfunities

Page 5
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IN THE CARE

COLQRADO

Share in the Care Colorado
Presenting Partner Righ ‘Benefiis

As Presenting Pariner, {(Company) will receive an ex’renswe menu of rights and
benefits designed to provide a cause-rela marketing platform o meet your
marketing and communications objectives @hd upon which fo build corporate

include:

IN THE CARE
E CARE
COLORADC

{Not to be used as'd commercial endorsement without
express written permission)

< Opportunity to Create Cause-Marketing Overlay
» Opportunity to develop a cause-related marketing overlay tying
product sales with a donation back to Share in the Care Colorado
« Overlay program to be developed in conjunction with Colorado
Preservation, Inc., an in accordance with the approved Capitol Dome
Sponsorship Policy.

e et
© Colorado Preservation, Inc.; Share in the Care Colorado - Presenting Partner Benefits  Page i
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Presenting Partner Rights and Benefits (contfinued)

< Presentation Rights for (Asset)
+ (Company) may select and will be recognized as the presenter of
(Asset), one-of-the project’s top features. Options include:
+ "“Share in the Care Colorado” Public campaign
+ “Kids Share in the Care"” School campaign
+ "“Dollars for the Dome" canister campaign
+ "Adopt a Bolt” campaign
» Recognifion benefits for your show asset include:
+ Specidal sighage associated with _feGTured asset
+ Recognition in all publicity andpromotion when [Asset} is
mentioned '
+ Name recognition for feature i
materials (e.g. Case Statement,
¢+ Opporiunity fo create promotion

hare in the Care Colorado
oject Report, etc.)
ciated with ossgﬂ’r

-

» Extensive Media Coverage

Boulder Daity Ca
,  Pueblo Chieftain

o Comcast cabie
+ Radio broadcasters statewide including:
o Clear Channel Colorado
o Regent Broadcasting
o Entercom Radio

P
® Colorado Preservation, Inc.; Share in the Care Colorado - Presenting Partner Benefits  Page 2
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Presenting Partner Rights and Benefits {confinued)
<+ Extensive Media Coverage (continved)
¢ Public service campaigns through
o Colorado Press Association
o Colorado Broadcasters Associafion
¢ Plus outdoor advertising mediums
¢ Inclusion in Share in the Care Colorado public relations initiatives
+ Top level sponsor recognition in all Share in the Care Colorado press
kits and news releases
¢+ Logo on media backdrop fo be u it all press briefings
+ Opportunity to participate in's lect press briefings

< Full Promotional Rights
s As a Presenting Partner, {Company
in all promoﬂonol materials created

rademark will also be included
Share in the Care Colorado,

news releases and odwsorles
5,000 compmgn posters

ile Signage & Recogmi n
hree Dome Rééftoro’rion Recognition signage placed in
orodo Statehouse at three locations:
T4th Ave
v N. Broodw & E. Colfax Ave.; and
v Lincoln St. & E. Colfax Ave.,
with more than three million traffic impressions monthly (Provided by
Organizer}
« Audio acknowledgement at all special events, media briefings and
presentations
e Logo on media backdrop to be used at all press briefings

W

© Colorado Preservation, Inc.: Share in the Care Colorado - Presenting Partner Benefits  Page 3
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Presenting Parfner Rightfs and Benefits (continued)

+ Internet and Direct Marketing Access
* Recognition and link to (Company)'s web site from the Share in the
Care Colorado web site (www .ShareinTheCareColorado.org)
including:
¢ Home page rotafing banner
+ Logo, link and brief company description on Sponsor page
¢+ Logo on Dome-cam web link

\J

< Recognifion in Dome Restoration Comm ative ltems

* {Company} will be recognized as senting Partner in special
merchandise produced to commemorate the Capitol Dome
restoration including a souvenir colfee table book and documentary
DVD. Recognition will include:
¢+ Logo on cover
+ Logo on interior spdk
+ Editorial recognition
+ Full page, color adverfisem

18D}

5 Customer Re!a

turn of the Dome t
Iebro’rlon

tjt% d hospﬂollfy opportunities to interact with
‘orporate leaders
morative merchandise will also be provided to

Complimentary¢

the sponsor including:

+ Framed Share in the Care Colorado poster

+ Castiron bolt recovered during restoration presented in shadow

box with cerlificate of authenticity

+ Share in the Care Colorado Polo or T-shirt

+ Share in the Care Colorado goid lapel pin

+ Coffee table souvenir book

* Deepest discount on purchasing additional commemorative

merchandise

—————————eee——— s ———————————

© Colorado Preservation, Inc.; Share in the Care Colorado - Presenting Partner Benefits  Page 4
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Campaign Trademark

IN THE CARE

COLO RADO

e e o T e
© Colorada Preservation, Inc., Share in the Care Colorado — Campaign Trademark Page 1
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iN THE CARE
e

COLGRADD

Capitol Dome Sponsorship Policy

The Capital Development Committee via the Capitol Building Advisory Committee and
Colorado Preservation Inc. have the responsibility of oversight for all sponsorship
associations. The criteria below establish the basic standards for sponsorship for the
Share in the Care Colorado Capitol Dome Restorgiis

Any sponsorship, cause marketing relationships, corpérate partnership or any other commercial
partnership of the Capitol Dome Restoration Campaign, shall not:

® promote hostility, disorder or violence
¢ gitack ethnic, racial or reli%[ous groups

® discriminate, demean, hardssioy ridicule any persen or group of persons on the basis
of gender or sexuadl orientatio

®  pbelibelous or untruthful

ts:programs, activities or

“for election or any baliot

Further, sp

create an impr that iK€ State of Colorado is sanctioning or promoting any
particular product orbusiriess

* include individual corporate recognition on any portion of the Statehouse Dome,
dome scaffolding and/or scrim

Business categortes that are specifically prohibited include:

Adult Entertainment
Medical Marijuana
Tobacco Products
Hard Liquor

e & & 0




SAMPLE SIGNAGE FOR CAPITOL GROUNDS
( ALL SPONSORS ARE HYPOTHETICAL)
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