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Representative Terrance Carroli, Chair
Executive Committee of the Legislative Council
200 East Colfax #029

Denver, Colorado 80203

Dear Representative Carroll and Members of the Executive Committee of the Legislative Council:

The Capitol Building Advisory Committee (advisory committee) is required to submit a
written report to Capital Development Committee (CDC) and the Executive Committee of the
Legislative Council (Executive Committee) containing the advisory committee's findings and
recommendations related to fund-raising for repairs to the State Capitol dome.! On July 23, 2010,
the advisory committee approved a fund-raising proposal, with revisions, from Colorado
Preservation, Inc. (CPL). The advisory committee forwarded its recommendations to the CDC, which
approved the proposal, with the advisory committee's recommended revisions, at its August 2, 2010,
meeting. The CDC will submit a report on the approved fund-raising proposal to the Executive
Committee in the near future.

House Bill 10-1402 authorizes CPI to raise funds for the repair of the State Capitol dome.
The bill charges the advisory committee with reviewing, advising, and making recommendations to
the CDC on the proposed fund-raising efforts and plans. At its meeting, the advisory committee
considered a fund-raising proposal from CPI, a joint memorandum from the Legislative Council
Staff and the Office of Legislative Legal Services, and CPl's response to the joint memorandum,
Attachments A, B, and C respectively.

Based on advisory committee discussion of the staff memorandum, CPI agreed to make the
following revisions to its fund-raising proposal:

* include a provision that CPI submit a report to the CDC and the advisory committee at

the ime moneys are transferred to the Capitol Dome Restoration Fund outlining all
moneys raised and expended during the fiscal year;

'Section 24-82-108 (3)(b.5), C.R.S.
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+ include the advisory committee in the distribution of quarterly reports regarding its
fund-raising efforts and attend advisory committee meetings regularly to provide updates;

» provide updates about the use of "Share in the Care Colorado” campaign logo in specific
marketing and public relations efforts by sponsors;

= work with the CDC and the advisory committee to establish a task force for final review
and approval of advertisements by sponsors; and

+ explain the exact parameters of what will be displayed on the scrim surrounding the
scaffolding.

Now that the fund-raising proposal has been approved by the CDC, the Office of Legislative
Legal Services is drafting a contract outlining the various components of the proposal to be signed
by the executive director of CPI and members of legislative leadership.

If you have any questions about the advisory committee's recommendations, please call

Jennifer Thomsen, Legislative Council Staff, at 303-866-4791.

Sincerely,

%&é—f’ff¢fﬁﬁf&zzﬁﬁéfé¢

Georgianna Contiguglia
Chair, Capitol Building Advisory Committee

¢: Jenmifer Thomsen
Kori Donaldson
Mike Mauer
Katey McGettrick
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INT THE CARE '
coLoRADS

Overview and Timeline

In response to the events outlined in the timetable provided below, Colotado Preservation, Inc.
agrees to conduct a cause-related marketing campaign to raise $8 million to be distributed to the
State for the exclusive purpose of restoring the Colorado Statehouse Capitol Domic as authonzed by
8B-10-192 and HB-10-1402. :

Share in the Care Colorado, Colorado Preservation, Inc.’s two-yeat,, statewide. campaign has four
separate components; 1) a Public Awareness Campaign, 2) 2 Corporatc Partners Campalgp, J)a
Children’s Campaign and 4) a Public Gift Carnpalgn . ; :

In Year One (October 1, 2010 to September 30 201 1), Colomdo Prescrvanon Inc will initiate the
Public Awareness Cz.tnpa.tgn and the Corporate Pari:ners Campa:lgn (the miatketing campaigns).
Colorado Preservation, Inc. will earn an administrative: fce of 15% of the gross revenue generated by
the marketing campaigns. From the administrative fee revente generated, Colorado Preservation,
Inc. will develop, conduct and pay for the expenses of the Chﬂdrcn s Campaign and the Public Gift

Campaign (the gift campaigns).

In Year Two (October 1, 2011 to September 30, 2012) CoIorado Preservation, Inc. will inidate the
Children’s Campmgn and the Public Gift Campaign. The cost to Colorado Preservation, Inc. of the
gift campaigns will not exceed 7% of CPI’s gross administrative fee; i.e. the revenue generated by the
marketing campaigns in Year One will dctcrnruncd the scope of the gift campaiens. In this regard, a
proposal outlining the scopé-and details of.thé gift campaigns will be presented to CBAC/CDC for
approval_c_)_g or before May 1, 20;1_} Tt

Reporting . '
As required by House BxlI 10 1402, “Colorado Preservation, Inc. “shall submit guarterly reports to the
Capital Deelgpment Compnittee anid the Department of Personnel on the status of the fund-raising efforts and the
amonnt of moneys raised, zmludmg any interest earned on the moneys and the anount and fype of in-kind gifis and
donations.” House Bill 10-1402, Section 1 (6)(a)(I). The first such report will be delivered at the end of
the 2010 calendar fiscal year fourth quarter; L.e. by December 30, 2010,

Transfer of Funds
As required by House Bill 10-1402, Section 1 (6)(z)(II1},Colorado Preservation, Inc. has coordinated

a plan for the transfer of funds with the Department of Personnel. By mutual agreement, CPI shall
transfer all funds raised to the State on June 1, 2011 and June 1, 2012.
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In order to rcduce or te the need to for addidonal transfers of monies from the statewide
grant program of the SHF, it is the goal of Colorado Preservation, Inc. to raise 100% of the first $4
million required for the capitol dome restoration via the marketing campaigns prior to June 1, 2011,

In Year Two, Colorado Preservation, Inc.’s goal will be to raise 90% of the remaining $4 million
{or $3.6 million) via the marketing campaigns. The goal for the gift campaigns, therefore, has been
set at $400,000, or five percent of the $8 million target.

As required by HB 10-1402, the Campaign must terminate on July 1, 2012. A final transfer of any
additional revenue generated by the components of the campaign will be made to the Departmeant
of Personal on June 30, 2012, to be credit to the Capitol Dome Restorauon Trust Fund as required
by law. oLl ,,,

Events Timeline

June 23, 20069
s Following the State’s inability to provu:le $8 million to match $3 mﬂhon offc;rcd by Statc Historical
Fund (SHP), the Denver Post prints an editorial “Capltol could use a goId rush Coloradans should
step In an save the people’s house.
s SHF withdrawals its $3 million offer and asks Colorado Prcscrvaﬁon, Inc. (CPI) if it would consider
leading a campaign to raise the esdmated $12 nnlhon tequxred for the Testoration,

July 16:

»  CPI Executive Commmittee permm; the orgamzauon to cxpress its interest in Jeading the campaign to
the Capitol Building Advisory Commlttee (CBAC). -

July 17: A :

e The CBAC moves to take to the Cépltal Devw: opment Committee (CDC) an application for
Colorady's Most Endangered Places desigriation prior to the August 1, 2009, deadline for such application,
and further moved to recom.rnend to vhc CDC that Colorado Preservation, Inc, be allowed to start
ﬁmdrzusmg for domc rcnovauom

L]

July 28:" , L

. llow th_e, ap:tol Building Adwscn:y Committee to assist Colorado Preservation, Inc.
in thc-devdopmch of a public-ptivate fund-raising campaign to finance the restoration of the State
Capitol Dome and give the CBAC Commitice permission to apply for the 2070 Colorado’s Most
Endangered Ph:e.r Lisi on behalf of the State Capitol Dome.

» ‘The motion passed on a vote of 5-0-1.

December 19:
®  CPI sccures a gift of §50,000 from AngleGold/Ashant North America to enable it to engage the
services of Denver-based marketing specialist, Creative Strategies Group, to act as consultant and
co-developer with CPI of a cause-marketing campaign based on best practices used to restore both
the Statue of Liberty and the Washingren Mopument.
e  The cause-related marketing approach is selected by CPl in order to minimize any competition with
the capital campaign for the new Coloradeo State History Museum, for which the Colorado Historical
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Society had contracted the professional fundraising services of Alexander-Haas, Inc. of Atlanta,
Georgia.

February 4, 2010:
s Capitol Dome is officially aonounced as one of Colerado’s Mos? Endangered Places at the CPF's 2010
Saving Places Statewide Historic Preservaton Conference.

Febmary 19:
s  (CPI presents initial draft of cause-related marketing campaign proposal to the CBAC,
¢ CBAC moves that the committee recommend that the CDC consider the dome renovation proposal
as presented.
¢ The motion passed without objection.

May 25:

* The Governor signs SB-10-192 and HB-10-1402.

¢  Senate Bill 192 directs the transfer of moneys from the State Historical Fund to the Capitol Dome
Restoraton Trust Fund for repairs to the State Capito] Building d dome: “The act qpeaﬁes that all
moneys transferred from the State Historical Fund will come from the pomon of the fund reserved
for the Statewide Grant Program for preservation. ,

®  5B-192 creates the Capitol Dome Restoration Trust Pund to bc used excluswely for the direct and
in-direct costs associated with implementing the repair of the state capitol dome.

s SB-192 makes a change to current law to require. that some of moneys otherwise reserved for the
statewide grant program be transferred in each of the next_ thtee fiscal years for repairs to the State
Capitol Dome. : .

e  House Bill 1402 authorizes a pnvatc, nonprofit, statcmdc hlstonc preservation organization to raise
funds for crucial dome repairs usmg cause marketing; a children's campaign, 2 public campaign, pifts,
and/or grants.

June 3:

* The Board of Ditectors of H.lstory Colorado (The Colorado Historical Society) votes to reduce the
number of 2010 State Historical Fund grant ‘rounds from two to one in order to accommodate the $4
mJlIlon removed from the stateWJde gtant program by SB-10-192,

June 7—8.

o CPImeets: wn:h Srate Atchltect and members of the Department of Personnel to discuss schedule for
transferrof donatxons &om CP1 1o the State.

¢  OrJuge 8, CPI, Deparmxcnt of Personnel and State Architect meet with Colorado Legislative
Couhcﬂ 1 review components far the Share in the Care Colorado Campaign Plan.

July 23: i
¢  CPI will appear before the CBAC to present the Share in the Care Colorado Campaign Plan for
review and approval.

August 2:
»  CBAC will appear before the CDC with CPI to request approval of the Share in the Care Colorado
Campaign Plan.
& Pendino any recmired reviciane 0 the D}m CDT gl he f v authorzed and free fo imrate the Share

£ Rslelin FUAY SRAPLLEIL SV AT WO Ll X

in the Care Colorado Campaign Plan.
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INT THE CARE
COLORADO

Corporate Partnership Oppéﬂurjiﬁ__es

A Cause for Concern.

The People’s House - Colorado’s cos’r iron: gold-ploted Cop:tol
Dome is an iconic symbol of unpcro!leled hlSTOﬂC sngmﬁccnce in the
state. The generosity' of Colorodons has been m?egrcl fo the history
of the Capitol since before Colorado became a state. The very
ground on which it stands; wcs Q giff made to he Temitorial
Leg:sloture by Henw C. Brown :n 1868 Onglnolly :nfended by

demcmded somefhzng gronder for the dome of the '_"sfcx?ehouse So, with a hefty
donation from mining magnates of the fime, the: Dome was first gilded in 1908 with 200
ounces of 24-karet gold. As.one of only eleven capiol buildings in the nation to feature
a gold-plated dome, the Cel do Copx’rot is an architectural and historical treasure.

The Impact of Time.and Weather ) e_greﬁobiy, the Capitol
Dome has falien mf _ senous dlsrepcnr __he castiron
supers’rrucfure is rusﬁng to ’rhe pomt ihat an architectural
lnspechon fecm declored that “the potential loss of strength
SU 7 de’renorchon is a significant hazard to the
buitding-and its occupcn?s *[n 2007 a nearly ten-pound
chunk of cdsi-lron fell from the Dome, which prompted work
crews to install neﬂlng in order fo catch falling debris. The current economic crisis
seriously hampered the ability of the Sfate to fund the needed repairs estimated to
reach $12 million. As a result, the Dome's condition continues to deteriorate. The same
architectural team concluded by wiiting, “The entire Dome will require extensive work
to repair current damage and preserve the feature for future generations. This work is
time sensilive because the rate of decay is increasing with each passing winter.”

e e ... ]
@ Colorade Preservation, Inc.; Share in the Care Colorado - Carporate Parinership Opportunities
Page 1
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Preserving our History. Assuring Our Legacy.

Colorade Preservation, tnc. {CPl) is Colorado’s only nationally honored, private,
nonprofit, statewide, historic preservation organization. Founded in 1984, the
mission of the organization is fo provide assistance in historic. preservation to
communities in Colerado through a statewide network of mformchon
education, fraining, expertise, and advocacy. R

in 2010, the Capitol Building Advisory Commiittee, the off“ cnoi body Thcf oversees
the Statehouse and its grounds, nominated the Dome fo. .“Cotorcdo S Mosf
Endangered Places List,” and began a conversation with.CP
solutions for this important project. in a demonsfro?lon of blporhson support the .
Colorado legislature passed legisiation form:ng :c pubhc/pnvate initiative to fund
the project. : e

$4 million was allocated from the State _.Hlstoncc:l Fund for work on the Dome
project to begin mmed:cn‘ely Concurrenﬂy, _Colorado Preservation, Inc. was
authorized to lead advocacy for the project and assume the fundraising
responsibility fo comp!efe the. resforafson without further use of the State
Historical Fund. o

b ————— — T T
©® Colorado Preservation, Inc.: $hare in the Care Colorado — Comporate Partnership Opportunities
Page 2
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Share in the Care Colorado.

Share in the Care Colorado is the name of CPl's two-year,
statewide campaign fo educate and invigorate the
public, from schoo! children to senior citizens, about our
shared heritage as Coloradans through our collective
preservation of the Statehouse Dome. This initiative has
four separate but important componen’rs

IN THE CARE
e

e
COLORADDO

L)
o+

Public Awareness Campaign {Through media. pc:rfnerships pubhc reloilons
efforts, strategic parinerships and special eveh‘rs i g_‘owareness and
support for the Dome res'rorc:hon prOject and its partn " rs)

*,
0’0

Corporate Partners Program (Gomer'corporofe social responsibility and
cause marketing suppon‘ from Colorodo busmesses, corporations, and
industries, professional cssocnc:’ﬂons cmd lns’ﬂ’ruhons)

Children’s Camp&fgn (Eﬁéagé cmd involve Colorado's school children in
school fundrcasang effoﬂs suppor’red by classroom curiculum allied with
_:_,.Colorcxdo htsiory} ,

(J
"y

> Public Canipaigﬁ"{Promo’re donations from the public at large through
vonous progrcms including web initialives such as "Adopt a Bolt” fo a
"Dollars for ?he Dome" retail point-of-sale program)

e e — e ..
® Colorado Preservation, inc.; Share in the Care Colorado — Corporate Partnership Opportunities
Page 3
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Corporate Partners Program.
Blending Cause Marketing and Corporate Social Responsibility

The Corporate Partners Program for the Share in the Care Colorado campaign
has been designed around best practices utilized for the 1983 cause-related
marketing campaign fo restore the Statue of Liberty and the more recent
corporately funded restoration of the Washington Monument.

It provides corporate pariners the opportunity fo achieve theirmarketing and
communications objectives through the provision of f&hgibie_ﬁghjs and benefits
ranging from corporate social responsibility and public rél,g'ﬁons eSésture to the
opportunity to create fransactional donations through purchase prdré;_r_g:_xrhs.
Based upon the level of involvement, typical sponse"r'ﬁh'ip.behéﬁj;,__include:

» licensing rights to Share in the Care Coforada trcdemc:rk

> Exclusive presentation righis fo a Share in the Care Colorado ccmpcngn element,
product tie-in or special event e

» Brand and name recognmon in the sfo’rew;de, 1wo yeor promotional caompaign

» Signage and recognl’non of the pro;ec' Site in: Denver plus af various events and
press activities 1hroughou1 The resz‘orcmon prqeci

> Internet and social mr" "'recognn‘lon and promotions

» Hospitality and. ltmlfed—edmon.merchcndlse rights for client and staff
entertcmmen’r c:nd 1he opportum’ry for business-to-business networking

There ore SiX !eve[s of Corporcte Pcr’mershlp available, each with a
correspondlng menu ‘of rights and benefits, a presentation asset, as well as
potential: P omohonol activities.

;eﬁentlng Partners (Two at $1.000,000 investiment level)
v Assc;eiate Partners (Eight at $500,000 investment level)
v’ Supporting Partners {Twelve at $100,000 investiment level)
v Contributing Partners (Twenty at $50,000 investment level)
v' Sustaining Partners {Twenty-five at $25.000 investment level)
v' Corporate Partners {Sevenity-five at $10,000 investment level}

© Colorado Preservation, Inc.; Share in the Care Colorado — Corperate Partnership Opportunities
Page 4
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Thank You for Your Consideration.

We appreciate your review of this general opportunity outline for
Share in the Care Colorado.

Based upon your level of inferest as well as the specific marketing and
communications objectives to be achieved through your participation, we will
prepare a detailed proposal for presentation and consideration.

For more information on Share in the Care Colorado, or to schedule a discussion
on how you might benefit from this statewide compcmgn plecxse con'rac’r

James Hare Bruce L Edey ‘APR, CFEE
Executive Director . % President & CEO
Colorado Preservation, Inc. B 7 Creafive Si'raiegles Group
2100 Downing St. hooE j:;,,] 1880 Uphom Street, Suite F
Denver, Co 80205 e Broomf" eld, CO 80020
{303) 893-4260.. - '.C\' T (303) 558-8181
(303) 893-4333— Fax . o (303) 438-5613 - Fax
jhare@coloradopreservation.org ,,,,.,berlev@csq -sponsorship.com

www coloradopreservation.org. I wwwL.esg-sponsorship.com

J T e —— o e e}

© Colorado Preservation, Inc.; Share in the Care Colorado —~ Corporate Partnership Opportunities
Page b
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IN THE: CARE

COLORADO

Share in the Care Colorado -
Presenting Pariner Righis & Benef' ts

As Presenting Pariner, (Company) will receive an exTens;ve ;'menu of rights and
benefi ’fs designed to prowde a c:c:use—relclted mcrkehng plc’rform To meet your

social responsibility and promotional tnmahves [Compcn'
include: o :

e Top level Presenting Partner status 'fOrﬁShare m ihe Care Colorado, the
wo-year, statewide initiative to; fund the res’rorc:’non of the Colorado
Capitol Dome e

e (Company)'s nome/logo will recelve morquee status with the
campaign name, (e.g-® hare in the Care Colorado - (Company)
Presentmg Parfner") -

estimated To exceed ’r“ ve mllllon people

=2 Llcensmg nghfs R Tr

‘Demonsirate (Company) s corporate citizenship and .
*  socigl responsibility.in Colorado through your leadership See.
“-..in thiis high profile’public infiative m
ensingtights for ferm of contract to Share in the Care 2 S mf;
Colorado Iogo and “Proud Sponsor” moniker statewide " coLanace
(Not ?o be used as a commercial endorsement without

exgress ‘written permission)

<+ Opporunity to Create Cause-Marketing Overlay
» Opportunity to develop a cause-related marketing overlay tying
product sales with a donation back to Share in the Care Colorado
s Overlay program to be developed in conjunction with Colorado
Preservation, Inc., an in accordance with the approved Capitol Dome
Sponsorship Policy.

® Colorado Preservation, Inc.; Share in the Care Colorado — Presenting Pariner Benefits  Page 1
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Presenfing Partner Rights and Benefits {continued)

% Presentation Rights for (Asset)

« [Company) may select and will be recognized as the presenter of
[Asset}, one-of-the project’s top feaiures. Options include:
+ "Share in the Care Colorado"” Public campaign
¢+ "Kids Share in the Care" School campaign
+ “Dollars for the Dome" canister campaign
+ "Adopt a Bolt" campaign -

¢ Recognition benefits for your show asset lnclude
+ Special signage associated with featured osse’r
+ Recognition in all publicity and promotion when (Asse’r) !s

mentioned
+ Name recognition for feature in Share in the. Care Colorado
materials (e.g. Case Statement, Project Rep

¢ Opportunity to create promohon cssoc'o?ed wi h asse’r

% Extensive Media Coverage : R
¢ Top level name association and recognm R ("Share in the Care
Colorado - Presenting Sponsor (Compcmy)”) in statewide promotional,
public service and public relations campa;gn expected to exceed 50
million impressions over the three=year 'rerm of the project. Promoiional
partners expected o't nclude:
+ Newspaper partners statewide :nctudlng
o The DenverPost

Ft. Collins Colorddoan

Colorado Springs Gazette

Boulder Dor!y Camerc

Puebfo Chieffo'm

Grand Juncﬂon Ddaily Sentine!

iewsmn Q d_;cqble Pariners stalewide including:

OOQ_d o"‘u-lq.oooo

Fox 31
o Comcast cable
¢+ Radio broadcasters statewide including:
o Clear Channel Colorado
o Regent Broadcasting
o Entercom Radio

© Colorado Preservation, Inc.; Share in the Care Colorado - Presenting Parfner Benefits Page 2
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Presenting Partner Rights and Benefifs {continued)

% Extensive Media Coverage (confinuved}

¢ Public service campaigns through
o Colorado Press Association
o Colorado Broadcasters Association

¢ Plus outdoor advertising mediums

+ Inclusion in Share in the Care Colorado public relafions initiatives

+ Top level sponsor recognition in ¢l Share in the: Care Colorodo press
kits and news releases

+ Logo on media backdrop o be used af c1|| press bneﬁngs

+ Opportunity to participate in select press bneﬁngs

< Full Promofional Rights RS
e As a Presenting Partner, (Company}'s frodemcrk wﬂl olso be included
in all promotionat materiais crecn‘ed by Shure in th qrei’Colorado,
such as: .
+ Share in the Care Colorado Ieh‘erhecad Used for all corespondence,
news releases and odv:sones :
5,000 campaign posters : = ;
100,000 project.case s’rc’remenf brochures
500,000 campaign rack cards’: P
All Share in the Care Colorado specml event invitations
Brand recognition in Co!orado Preservationist magazine published
quarterly with 5,000 circ:
» Opportunity to crecﬂej, . eCIoI promohons with other sponsors or media
partners k
e Opporiunity’ to prowde Produc’r/Serv:ce for contests and incenfive
'-"E';-fzfprogroms 3

* > > e

< ngh Pfoﬁ[e Signage & Recogniﬂon
ogo onithree Dome Restoration Recognition signage placed in
incoln Pcnr,_};_,___g_peor the Colorado Statehouse at three locations:

v “N:-Broadway & E. Colfax Ave.; and
v Lincoln St. & E. Colfax Ave.,
with more than three million fraffic impressions monthly (Provided by
Organizer)
¢ Audio acknowledgement at all special events, media briefings and
preseniations
* Logo on media backdrop to be used at all press briefings

]
© Colorado Preservation, inc.; Share in the Care Colorado - Presenting Pariner Benefits  Page 3
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Presenting Parfner Rights and Benefits {continued)

% Intermet and Direct Markelfing Access
¢+ Recognition and link to (Company)'s web site from the Share in the
Care Colorado web site {(www.ShareinTheCareColorado.org)
including:
¢ Home page rotaling banner
¢ Logo, link and brief company description on Sponsor page
¢+ Logo on Dome-cam web link N

% Recognition in Dome Restoration Commemorative;'fliems
e [Company) will be recognized as a Presenting Partner in special

merchandise produced to commemorate the Capitol Dome.
restoration including a souvenir coffee table book and. doc:umen’rc:ry
DVD. Recognition will include:

+ Logo on cover :
+ Logo on interior sponsor marquee page oF c:redlts
+ Editorial recognition for selected campaign fea’rure

+ Full page, color odvemsemem‘ with’ premlum plocemen? {Benefit
TBD) L

< Customer Relations and Staff Benef 15 ‘
« During the Share in’ ihe Care Colorado campclgn and restoration, a

number of special events will be produced to commemorate various
benchmarks. Planned events include:
+ Share in the Care’ Colorado Kick-off Raily
+ Completion of the' Dome scoffoldlng and scrim
. Replacement of the first. bolt
¢ Halfway'home observance
¢ Return.of the’ Dome to the People: project completion public
: celebration
e As Presem‘mgii aririer, {Company} will receive invifations to special
: 'cephons with:seating and hospitality opportunities fo interact with
-.fgevernmen civic and corporate leaders
. Comphmentc:ry commemorative merchandise will also be provided to
the sponser including:
+ Framed Share in the Care Colorado poster
+ Castiron bolt recovered during restoration presented in shadow
box with certificate of authenticity
¢ Share in the Care Colorado Polo or T-shirt
+ Share in the Care Colorade gold lapel pin
+ Coffee table souvenir book

¢ Deepest discount on purchasing additional commemorgative
merchandise

© Colorado Preservation, Inc.; Share in the Care Colorado - Presenting Partner Benefits  Page 4




CBAC Draft for Review Prepared by: Colorado Preservation, Inc.

Campaign Trademark

COLORADO

July 23, 2010

e

® Colorado Preservation, Inc., Share in the Care Colorado — Campaign Trademark

Page 1
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INT THE CARE

CD‘LDRADO

Capitol Dome Sponsorship Policy

The Capital Development Committee via the Capitol Bullding Advisory Commitiee and
Colorado Preservation Inc. have the responsibility of oversight for all sponscrship
associations. The criteria below establish the basic standards for sponsorship for the
Share in the Care Colorado Capitol Dome Restoration Compongn

Any sponsership, cause marketing relationships, corporate portnershlp or ony o’rher
commercial partnership of the Capitol Dome Restoration Compcngn sholl noi

» promote hostllity, disorder or violence
e aftack ethnic, racial or religious groups

e discriminate, demean, harass or: ndacu!e ony person or group of persons on
the basis of gender or sexual onentohon —— :

be libelous or untruthful

inhibit the function of Share in the que Colorudo or ony of its programs,
acftivities or events . ;

override the cczmpcugn 'S choroc‘rer or 1denhty

promote, favor or oppose the c:cnd:docy of any candidate for etection or
any baliot issue '

Further, sponsorship shalll not:"fi

. be moppropno’re for The pnmory audience
e be tasteless. [
be oﬁens:ve obscene or pomographic as defined by prevailing community

mofe ’rh use of drugs, tobacco or firearms .

in’rérfgre with' ‘Share in the communications or marketing programs of
Share'in the Care Colorado

Business cc’regoriés that are specificdlly prohibited include:

Adult Entertainment
Medical Marijuana
Tobacco Products
Hard Liquor
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SAMPLE SIGNAGE FOR CAPITOL GROUNDS
( ALL SPONSORS ARE HYPOTHETICAL)
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Attachment B

STATE OF COLORADO

Colorado General Assembly

Charles W. Pike, Director
Office of Legislative Legal Services

Mike Mauer, Director
Legislative Council Staff

Office Of Legislative Legal Services
091 State Capitol Building
Denver, Colorado 80203-1782
Telephone (303} B66-3521 Telepheone (303) 866-2045
Facsimile (303) 866-3855 Facsimile (303) 866-4157

TPD  (303) 866-3472 E-Mail: olls.ga@state.co.us
E-Mail: lcs.ga@state.co.us

Colorado Legislative Council
029 State Capitol Building
Denver, Colorado 80203-1784

MEMORANDUM
July 23,2010

TO: Members of the Capitol Building Advisory Committee

FROM: Jennifer Thomsen, Legislative Council Staff, 303-866-4791
Deborah Haskins, Office of Legislative Legal Services, 303-866-2313

SUBJECT: Dome Restoration Project Fund-raising Proposal

House Bill 10-1402 authorizes Colorado Preservation, Inc. (CPI) to raise funds for the repair
of the Capitol dome. The bill charges the Capitol Building Advisory Committee (committee) with
reviewing, advising, and making recommendations to the Capital Development Committee (CDC) on
the proposed fund-raising efforts and plans. The CDC will approve and oversee the fund-raising plan.
This memorandum identifies issues the committee may want to consider in its review of the dome
fund-raising proposal submitted by CPI. Itis organized and provides questions based on CPI's proposal
documents.

Overview and Timeline Document

General question. The document contains little information about legislative oversight for the
campaign beyond reporting and the transfer of funds. Is the committee comfortable with this? What
role, 1f any, does the committee foresee itself playing on an on-going basis?

General question. Does the committee want to consider how to handle requests from
individuals who would like to make a donation, especially in year one of the campaign? For example,
if a visitor to the Capitol expresses interest in making a donation, should the tour guides refer the visitor
to CPI? Will CPI be prepared to accept individual donations? Does the committee wish to explore
other ways to handle these types of donations? What is the rationale for waiting until the second year
of the two-year campaign to initiate the public gift campaign? The tour guides have already reported
that they have received inquiries from visitors who are interested in making donations.

Page 1. What is Creative Strategies Group's role, if any, in the fund-raising? Who will be
approaching potential corporate partners to seek support?




Aftachment B

Page 1. Does the committee wish to receive the quarterly reports CPI is required to submit
to the CDC and the Department of Personnel and Administration?

Page 1. Are all expenses paid from CPI's 15 percent administrative fee? Have expenses
related to Creative Strategies Group's services and the development of the corporate sponsorship and
public awareness campaign been paid from the $50,000 gift from AngloGold/Ashanti North
America? How is the administrative fee paid? Is it withheld from the amounts transferred to the
state on June 1, 2011, and June 1, 20127

Corporate Partnership Opportunities Document

Page 4. The Corporate Partnership Opportunities document lists as a typical sponsorship
benefit "hospitality and limited-edition merchandise rights for client and staff entertainment and the
opportunity for business-to-business networking.” What does this entail?

Presenting Partner Rights and Benefits Document

Page 1. A corporate partner receives licensing rights to the Share in the Care Colorado logo
and "Proud Sponsor” moniker statewide. Will the corporate partner use the logo and moniker only
on advertisements that are specifically designed for the Share in the Care program? Who will design
the advertisements — Colorado Preservation Inc., Creative Strategies Group, the corporate partner?
The document states that the logo and moniker may not be used as a commercial endorsement
without "express written permission.” Who does the committee believe should grant this
permission —— the CDC, the committee, CPI?

Page 4. Is the committee comfortable with language promising opportunities to interact with
government leaders?

Capitol Dome Sponsorship Policy Document

General question. House Bill 10-1402 requires the committee to "evaluate and consider how
these efforts will promote public support for the project and recognize major sponsors of the
restoration project in a tasteful and appropriate manner consistent with the importance and historic
nature of the state capitol building." Does the committee wish to include more specific language
about what it considers tasteful and appropriate in the sponsorship policy?

General question. Does the committee wish to consider including a requirement for final
review and approval of advertisements by a member of the committee, the CDC, or the Executive
Committee of the Legislative Council? Staffleamned, when researching the Washington Monument
fund-raising campaign, that all advertisements were approved by a staff member of the Parks
Service, as well as a National Parks Foundation staff person.
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General question. Should the sponsorship policy explicitly state that advertisements shall
not create an impression that the State of Colorado is sanctioning or promoting a particular product
or business?

General question. Should the sponsorship policy state that corporate logos will not be
displayed on the scrim or the Capitol building?

General question. Does the committee wish to add any additional prohibitions or prohibited
business categories to the sponsorship policy?
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STATE OF COLORADO

MEMORANDUM

July 23, 2010

TO: Members of the Capitol Building Advisory Committee

FROM: Jennifer Thomsen, Legislative Council Staff, 303-866-4791
Deborah Haskins, Office of Legislative Legal Services, 303-866-2313

SUBJECT: Dome Restoration Project Fund-raising Proposal

House Bill 10-1402 authorizes Colorade Preservation, Inc. (CPI) to raise funds for the repair

of the Capitol dome. The bill charges the Capitol Building Advisory Committee (committee) with
reviewing, advising, and making recommendations to the Capital Development Committee (CDC) on
the proposed fund-raising efforts and plans. The CDC will approve and oversee the fund-raising plan.
This memorandum identifies issues the committee may want to consider in its review of the dome

fund-raising proposal submitted by CPI. It is organized and provides questions based on CPI's

proposal documents.

Overview and Timeline Document

General question. The document contains little information about legislative oversight for the
campaign beyond reporting and the transfer of funds. Is the committee comfortable with this? What
role, if any, does the committee foresee itself playing on an on-going basis?

A. This is a question that the committee will need to answer. CPI will be happy to comply with any
system that is proposed by the committee that does not cause excessive delay for a sponsor to support

the campaign.
General question. Does the committee want to consider how to handle requests from
individuals who would like to make a donation, especially in year one of the campaign? For example,

if a visitor to the Capitol expresses interest in making a donation, should the tour guides refer the
visitor to CPI?
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B. If it is permissible the Capitol should be equipped with "donation boxes" for anonymous individual
gifts of cash and checks. All donations must be credited by the Treasurer to the Capitol Dome

Restoration Trust Fund.
Will CPI be prepared to accept individual donations?

C. Yes, CPI has been equipped since last August to accept on-line and by-mail contributions which
are deposited into the restricted Dome account held by Colorado Business Bank. This is currently
done on the CPI website, and upon approval of the plan, an independent Share in the Care Colorado
website will be launched. CPI acknowledges all donations in writing and maintains a database of

donors so that they may be appropriately recognized.
Deoes the committee wish to explore other ways to handle these types of donations?
? Committee needs to answer this question.

What is the rationale for waiting until the second year of the two-year campaign to initiate the public
gift campaign? The tour guides have already reported that they have received inquiries from visitors

who are interested in making donations.

D. CPI needs to raise sufficient revenue to design, obtain approval from CDC and launch the public
gift campaign elements. This revenue will be derived from the Corporate Campaign. The public gift
campaigns will be much more successful when we can announce that significant progress has been
made with the Corporate Campaign. We are a small organization with limited capacity. We have to
reserve our resources and use them where they will have the greatest impact during the limited
amount of time we have been granted to raise the required $4 million due by June 2011, and the final
$4 million by June 2012.

Please also note that the act says [Section 1, 2-3-1304.3 (b)] that the CDC is authorized to ..."approve
a broad-based grassroots fund-raising effort that includes cause-related marketing AND MAY (not
“will” or “must”) include outreach campaigns to Colorado school children and to the public..." While

we certainly want to do so, we are not legally required to conduct such outreach campaigns.

Page 1. What is Creative Strategies Group's role, if any, in the fund-raising? Who will be approaching

potential corporate partners to seek support?

E. Creative Strategies Group is the marketing consultant retained and compensated by CPI to
develop and assist in the implementation of the Share in the Care Colorado campaign. James Hare,
CPT staff and board, and members of the Share in the Care Colorado Campaign Committee, will close
sponsorships with corporate partners. I will decide who is best equipped to support me in this effort.

Page 1. Does the committee wish to receive the quarterly reports CPI is required to submit to the
CDC and the Department of Personnel and Administration?

E. I would imagine that they would and would be happy to submit them to CBAC.
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Page 1. Are all expenses paid from CPI's 15 percent administrative fee?
F. Yes.

Have expenses related to Creative Strategies Group's services and the development of the corporate
sponsorship and public awareness campaign been paid from the $50,000 gift from AngloGold/Ashanti
North America?

G. Yes. AngloGold/Ashanti North America feels very strongly in their corporate commitment to this
important life safety issue at the Capitol. Their $50K gift was made to CPI specifically to enable CPI
to retain the services of a marketing expert. To-date CPT has expended $XXX of the $50K.

How is the administrative fee paid? Is it withheld from the amounts transferred to the state on June
1, 2011, and June 1, 20127

H. Yes, that is how it will be handled.

Corporate Partnership Opportunities Document

Page 4. The Corporate Partnership Opportunities document lists as a typical sponsorship benefit
"hospitality and limited-edition merchandise rights for client and staff entertainment and the

opportunity for business-to-business networking." What does this entail?

L. This is intentionally broadly stated. Each sponsoring corporation will want to incorporate the
approved basic elements of the Share in the Care Colorado Campaign into their specific marketing
and public relations efforts, and utilize them to maximize their benefit to their corporate goals. As a
hypothetical example, Corporation A might hold a benefit golf tournament to help publicize its
support of the campaign at which golf balls imprinted with the Share in the Care Colorado trademark

are provided.

Presenting Partner Rights and Benefits Document

Page 1. A corporate partner receives licensing rights to the Share in the Care Colorado logo and
"Proud Sponsor" moniker statewide. Will the corporate partner use the logo and moniker only on
advertisements that are specifically designed for the Share in the Care program?

J. Yes and No. While it is conceivable that the corporate partner might want to create a specific ad
promoting its affiliation with the Campaign, the partner will most likely use its sponsorship of the
campaign as an added element in its existing advertising and promotional programs by including the

logo and moniker in them.
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Who will design the advertisements — Colorado Preservation Inc., Creative Strategies Group, the

corperate partner?

K. The corporate partner will design their own advertisements. CPI/CSG will have no involvement in
advertising/promotion design for sponsors beyond advising them about the specifics of the approved

Capitol Dome Sponsorship Policy.

The document states that the logo and moniker may not be used as a commercial endorsement
without "express written permission." Who does the commitiee believe should grant this permission
— the CDC, the committee, CPI?

L. CPI will report to the CBAC/CDC each time a sponsor has been signed up for the campaign and has
made its sponsorship pledge. We suggest that at this point, CDC's approval of the sponsor should

indicate that "express written permission” has been granted to the sponsor.

Page 4. Is the committee comfortable with language promising opportunities to interact with

government leaders?

M. T hope so. Interaction is defined as attending Campaign events to which government leaders have

also be invited. We sincerely hope that government leaders will want to attend such events.

Capitol Dome Sponsorship Policy Document

General question. ITouse Bill 10-1402 requires the committee to "evaluate and consider how these
efforts will promote public support for the project and recognize major sponsors of the restoration
project in a tasteful and appropriate manner consistent with the importance and historic nature of
the state capitol building." Does the committee wish to include more specific language about what it

considers tasteful and appropriate in the sponsorship policy?
? Committee needs to answer this question.

General question. Does the committee wish to consider including a requirement for final review and
approval of advertisements by a member of the committee, the CDC, or the Executive Committee of
the Legislative Council? Staff learned, when researching the Washington Monument fund-raising
campaign, that all advertisements were approved by a staff member of the Parks Service, as well as a

National Parks Foundation staff person.

N. This is certainly a good idea so that there are no "surprises” during the campaign. Perhaps a small
group made up of CDC, ECLG and/or CBAC members could be given this responsibility.
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General question. Should the sponsorship pelicy explicitly state that advertisements shall not create
an impression that the State of Colorade is sanctioning or promoting a particular product or business?

M. Another good idea

General question. Should the sponsorship policy state that corporate logos will not be displayed on
the scrim or the Capitol building?

N. Hopefully I am repeating this for the last time; the Share in the Care Colorado trademark is the
only element that we are requesting be placed on the scrim. Corporate logos will not be permitted on
any portion of the scrim covering the scaffolding over the dome. The signage proposed for Lincoln
Park, if approved, is the appropriate location for campaign sponsor recognition. Let's state this in the

policy to put an end to this continning and divisive misconception.

General question. Does the committee wish to add any additional prohibitions or prohibited business
categories to the sponsorship policy?

? Committee needs to answer this question.







